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Let’s Get Social 
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60% 
of all adults 

go online 
first 

"There is no such 
thing as digital 
marketing.  
 
There is marketing 
-- most of which 
happens to be 
digital.” 
 

Brad Jakeman, PepsiCo 
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Website 
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Website Adjustments 

• Take a Look as an Outsider! 
» Customer Demographics Matter 

• Mobile Friendly 
• Make It Easy to Explore 
• Content Strategy  

 Get familiar with Google Analytics at 
analyticsacademy.withgoogle.com 
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Mobile Friendly Marketing 

150x!
Users check 

mobile phones 
per day!
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Know What’s Working Now 
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Write Content That’s Trending 

https://www.google.com/trends 
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Social Media 
Where to Be & What to Say 
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Source:	h*p://www.adweek.com/news/adver6sing-branding/new-social-stratosphere-
who-using-facebook-twi*er-pinterest-tumblr-and-instagram-2015-and-beyond-1622			
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Source:	h*p://www.jsums.edu/socialmedia/strategy-and-guidelines/	
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Source:	h*p://www.pewinternet.org/2015/01/09/frequency-of-social-media-use-2/		

Social Usage 
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Social Message Best Practices 

• Know Your Audience 
•  Tell Them Why They Should Care  
• Concise, Thumbstopping Message 
•  Imagery is a MUST 
• Don’t Feel Too Salesy 
•  Be Ready to Respond 

Social is often a discovery medium. 
‘YOU’ centric messaging is key. 
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Source:	h*ps://marketoonist.com/2014/05/sponsored-posts.html		
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YouTube 

• Huge Growth 
•  300 million U.S. users, 4 billion video views 

every day worldwide  
•  Best Practices 
»  Optimize Video Thumbnails to Pique Interest 
»  Include Keywords in Title and Description 
»  Distribute On/Off YouTube 
»  Ads are available. 

Reaches more U.S. adults aged 18 – 
34 than any U.S. cable network.  
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YouTube Examples 
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Why Ads Work Here 
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Twitter 

• Younger Millennial Audience   
• Best Practices 
»  Find influencers with common 

interests 
» Use Photos  
» Hashtag it up! 
» Ads are available 
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Twitter Examples 
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Why Ads Work Here 
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LinkedIn 

• Most Effective network for B2B 
•  122 Million U.S. users, 28% of online adults   
• Best Uses 
»  Relationship building 
»  Reputation development 
» New business via social selling 
» Ads are available 
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LinkedIn Examples 
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Why Ads Work Here 
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Pinterest 

• Females, Millennials & Some Gen X 
»  21% of Online Adults  
»  70% Female, Tends Suburban 

• Best Practices 
» Use searchable keywords 
» Visuals are key 
» Ads are now available 
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Pinterest Examples 
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Why Ads Work Here 
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Instagram 

• Younger Crowd - 34 & Under 
»  17% of Online Adults  

• Best Practices 
» Hashtags 
»  Include link in your bio 
» Ads are now available 
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Instagram Examples 
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Facebook 

• 71% of Online Adults Use Facebook   
»  Facebook says <1% of your Fans see your posts 

• Best Practices 
» Use Photos  
» Use Video  
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Did you know? Brands love FB.   



#FBCCSocial 

Facebook Reality 

• Facebook is no longer a social 
platform for business 

• <1% of your Facebook Fans see your 
posts organically. 

• To reach your audience, you have to 
advertise.  
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Facebook Advertising  

•  Two Options: 
»  Boosted Posts 
»  Ads  

• Know your Demographic 
• Know your Seasonality 
• Monitor Organic Posts for Success 

Get familiar with Facebook Ads at 
facebook.com/blueprint 
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Facebook Advertising  
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Why Ads Work Here 
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Facebook Advertising  
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Q&A 
 

If you want a copy of this 
presentation, please email me  

or hand me your card. 
 

Kate@BlueSkyMkt.com 
@kwiggi1 
katewnilsen 
Kate Nilsen 
 


