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Let’s Get Social

Il @kwiggil
@) katewnilsen
. Kate Nilsen

#FBCCSocial

#FBCCSocial
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"There is no such

thing as digital o
marketing. 60 /o

of all adults
go online

happens to be first
digital.”

There is marketing
-- most of which

#FBCCSocial
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Website

#FBCCSocial
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Website Adjustments

 Take a Look as an Outsider!

» Customer Demographics Matter

* Mobile Friendly
* Make It Easy to Explore
° Content Strategy

Get familiar with Google Analytics at *°¢22>

ol

analyticsacademy.withgoogle.com BLUE SKY
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Mobile Friendly Marketing

Number of Global Users (Millions)
— X

1,800 -
1,600 - Users check
1'% | / mobile phones
’ r
1,000 - —Desktop pe day
800 - —Mobile
600 -
400 -
200 -
0 ! .
2007 2008 2009 2010 2011 2012 2013 2014 2015
() comScoRE N S —— #FBCCSocial
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Know What’s Working Now

Overview
Sessions ¥ | VS. Select a metric Hourly Day Week Month

® Sessions
1,000

500

Aug 8 Aug 15 Aug 22 Aug 29 Sep 5 Sep 12 Sep 19 Sep 26

1% Google Analytics Home  Reporting  Customization  Admin

Primary Dimension: Source /Medium Source Medium Keyword Other

Secondary dimension ¥ | Sort Type: | Default ~

i Dashboards
Acquisition
Source / Medium
4«1 Shortcuts Reealone &
, Intelligence Events 7,802
) % of Total: 10 A
o AR [ | 1. google / organic 3,400 (43.58%)
2. (direct)/ (none 958 (12.28%)
.'i; Audience e ) )
(@] 3. Contacts / email 819 (10.50%)
-; Acquisition (@] 4. m.facebook.com / referral 492 (6.31%)
o
Overview (0] 5. facebook / promopost 443 (5.68%) #FB‘ ‘ Soclal
~ All Traffic () 6. trifind.com / referral 377 (4.83%)
Channels _ .
0O 7. yahoo / organic 292 (3.74%)
Treemaps
o o BLUE SKY
Source/Medi|
Referals . ngintheusa.com / referral 176 (2.26%) m a r k e t | n g
(J  10. facebook.com /referral 157 (2.01%)

+ AdWords



Write Content That’s Trendin

= Google Trends o} Explore topics

See the Year in Search 2015
-

EXPLORE STORY
Feb 17,2016 All categories » United States

Featured stories

Grammys 2016 Valentine's Day Oscars 2016

The Revenant

The Big Short
— Brooklyn >
‘. » ‘ A 1 Spotlight
Mad Max: Fury Road
rest in Grammy Awards, pa Jays op countries searching for V. ne's Day op searched Best Picture nor
Trending stories
1 Real Madrid C.F., Cristiano Ronaldo, UEFA Champions League, A.S. Roma o ,/\
2 Grammy Awards, Paul McCartney, Tyga \'\’"/\\» -

#FBCCSocial

https://www.google.com/trends <&
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Social Media
Where to Be & What to Say

#FBCCSocial
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Total social
network users
in 2015

Millions

14.6

28.3

,Ages 18-24

SIS

fagesoat

Total

179.7
million

in 2015 35.3

Ages 25-34

26.4

This demo will see | Ages 45-54
the largest increase

in social media users
(to 16.6 million) from
2015-2016.

29.7

, Ages 35-44

IS TISISISI

Source: http://www.adweek.com/news/advertising-branding/new-social-stratosphere-
who-using-facebook-twitter-pinterest-tumblr-and-instagram-2015-and-beyond-1622

#FBCCSocial
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SOCIAL MEowDIA EXPLAINE

( L
. 1..‘

| LIKE I'M PLAYING WATCH THIS I'M VERY HERE'S A HERE IS | FREAKIN | WORK | AM THIS IS

MYCAT  WITHMY VIDEO OF SKILLED HIPSTER HOWTO  HATETHIS  FORGOOGLE  LSTENNG  WHEREI
CAT MYCAT  ATTRAINING  PICURE  TRAINYOUR  CATFOOD  ANDIHAVE  TOTHESONG  GOTMY
CATS OF MY CAT CATTO ACAT SOFTKITTY”  CATHOODIE
DANCE |
« = i
m“ &2

<

al

g

Source: http://www.jsums.edu/socialmedia/strategy-and-guidelines/ BLUE SKY
marketing




- \ r BB L ! '

;'E\'/'e'ry"day‘l start by hitting up Fa‘ceb'é'é)k;'.Twitter,(tumblr, and Instagram.'.
| . iy 9, 2% |
#FBCCSocial
BLUE SKY
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Social Usage

Frequency of social media site use

% of social media site userswho use a particular site
with the following frequencies (% is reported among
each specificsite’s user groups, e.g., 70% of Facebook
usersuse the site on a daily basis)

u Daily m Weekly Less Often

Facebook

Instagram

Twitter

Pinterest 17 52

49
36

LinkedIn i 25 61

Pew Research Center's Intemet Project September Combined

Omnibus Survey, September 11-14 & September 18-21, 2014.
N=1,597 internet users ages 18+

PEW RESEARCH CENTER

Source: http://www.pewinternet.org/2015/01/09/frequency-of-social-media-use-2/

Social media matrix

% of usersof each particular site who use another particular site (e.g.,34%
of Pinterest users also use Twitter)

Use
Twitter

% of Twitter )
userswho ...
% of Instagram
users who ... 52%
% of Pinterest
userswho ... 34%
% of LinkedIn 39%
userswho ...
% of Facebook
users who ... 29%

Use _Use _Use Use
Instagram Pinterest Linkedin Facebook
58% 42% 47% 91%

- 47% 38% 94%
43% - 40% 88%
35% 40% - 86%
34% 34% 33% -

Pew Research Center's Intemet Project September Combined Omnibus Survey, September

11-14 & September 18-21, 2014.

PEW RESEARCH CENTER

#FBCCSocial
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Social Message Best Practices

* Know Your Audience

* Tell Them Why They Should Care
* Concise, Thumbstopping Message
° Imagery is a MUST

* Don’t Feel Too Salesy

* Be Ready to Respond

Social is often a discovery medium. *2¢S3°?

ol

‘YOU'’ centric messaging is key. BLUE SKY

marketing



SPONSORED POST

@ | HAVE NEW | JUST GOT @) DID YOU KNOW
BARBY PICS BACK FROM &L THATWE HAVE
TO SHARE ! MY REUNION! 7 SUBS UNDER

ISEND GAE e 6 GRAMS OF FAT?

IF YOU'RE
GOING TO
CRASH OUR
NEWS FEED,
AT LEAST
MAKE [T
INTERESTING.

m #FBCCSocial

® marketoonist.com :

Source: https://marketoonist.com/2014/05/sponsored-posts.html BLUE SKY
marketing




YouTube

* Huge Growth

e 300 million U.S. users, 4 billion video views
every day worldwide

* Best Practices

» Optimize Video Thumbnails to Pique Interest
» Include Keywords in Title and Description
» Distribute On/Off YouTube

» Ads are available.

#FBCCSocial

Reaches more U.S. adults aged 18 - P
34 than any U.S. cable network. BLUE SKY

marketing



YouTube Examples

Cross Creek Ranch ~ Master Planned Community in Fulshear, Texas
% Cross Creek Ranch by Johnson Development

ok

Subscribed | M | 144

+ Addto P Share

Published on Apr 25, 2014

Explore Cross Creek Ranch. Located in Fulshear, Texas in Fort Bend County, just west of Houston, Cross Creek Ranch is
community by Johnson Development Corp. Our new home community is served by the highly acclaimed Katy and Lam:
Independent School Districts. Premier home builders offer sustainable and green options with attention to quality desig
environment.

http://wwwicrosscreektexas.com/index
Category People & Blogs

License Standard YouTube License

SHOW LESS

Preview in-stream ad

Youl D

garLand.corl";ISt

®e000 Verizon & 7:21 AM 9} 100% .

& @ https:/m.youtube.com =

rtisement

Light in Me - dance film v
Wii Yatani - 176,282 views
i 2 @12 + A m

How To Fill In Eyebrows
by UCQ7EY7H2XF6TV7Z5mLv-aNg

View live on YouTube 7

"Young & Beautiful" DANCING IN THE
RAIN (Lana Del Rey tribute - starrin...
[ActionLeo]

236,347 views

Hold On By Tannos & Choice [Official
Short Dance Film]

Stephen Tannos

197,463 views

Companion banner

#FBCCSocial

BLUE SKY

marketing



Why Ads Work Here

Demographics «

Add topics

Search by related term, phrase or URL

Topic

» Arts & Entertainment
» Autos & Vehicles

» Beauty & Fitness

» Books & Literature

» Business & Industrial
» Computers & Electronics
» Finance

» Food & Drink

» Games

» Health

» Hobbies & Leisure

» Home & Garden

s Intarnat & Talaram

Interests Remarketing o

Placements o Topics o

Add interests

Affinity audiences (reach) v~

Search by related term, phrase or URL

Affinity audiences (reach)

Art & Theater Aficionados
» Auto Enthusiasts

Avid Investors

Beauty Mavens

Business Professionals
Comics & Animation Fans
»

Do-lt-Yourselfers
Family-Focused
Fashionistas

Fast Food Cravers

» Mamare

Keywords o

Search

#FBCCSocial

ol
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Twitter

* Younger Millennial Audience

* Best Practices

» Find influencers with common

interests
» Use Photos
» Hashtag it up!

» Ads are available

Twitter
Millions
Share
22.6%
12.7% ;
beeeeeeceeeecone--- The largest
I number of U.S.
57-3 52-9 users is within
in 2016 I million the low end
in 2015 of the millennial
demo.
s 8.7
16.4%

#FBCCSocial
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Twitter Examples

11:42 AM 70 % 76% )4
Google Maps is Using Your Location

Verizon LTE

Q%

V1

Neiman Marcus @neimanmarcus
NM Swipe through to discover 7 must-haves
for the season. Hot summer styles are

calling your name.

Neiman Marcus @neimanmarcus Ne
#1 Step into platform pumps. #2
neimanmarc.us/F8xBaa shi

A\ WA L
Q:':? A\ N

7,
b
y

.
».

&) Promoted

o 4&°

Home Notifications Moments

9 } 100%

Q %

0000 Verizon T 7:19 AM

2 L

WHILE YOU WERE AWAY...
£33 Dat Le Retweeted
@ lan Rapoport @RapSheet - 11h
g Sources: #Texans star DL JJ Watt has
re-injured his back and is expected to be

out for an extended period of time. Could
be the season.

! Microsoft Ignite @vs_ignite
Whether you're a savvy pro or just
getting started, learn what's next in tech
from #MSIgnite. Watch online.

Stream what's

next in tech

Microsoft Ignite % Microsoft

Live Stream Microsoft Ignite Now
ignite.microsoft.com

B3 Promoted

o 4@ 5 &= 9

Home Notifications ~ Moments Messages Me

o Charity Miles @ CharityMiles - Sep 26
‘ﬂ’ Every Mile Matters #MondayMotivation

your speed
doesn't matter,
forward

is
forward

Pl N ’
L g

F#ARITYMILES

#FBCCSocial
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Why Ads Work Here

Funding — Credit/debitcard  Automaticbid — Yes  Dally budget — Required

m € Overview » @) Audience > @) Budget > () Creatives

AUDIENCE PROFILE
Audience summary
- Select locations (required) _

Target users by country, states, regons, metro areas, or postal codes. Leam more.

PROFILE
or Import multiple locations ] In 1 location
Target users located in... Gender: Any gender
Languages: Any languages
Country Platforms: On all platforms

72 United States Carriers: On all carriers

AD PLACEMENTS

~ Select gender Users’ timelines
We infer gender from information our users share as they use Twitter, including ther profile names and follow Users' profiles
graphs. Learn more.

® Anygender © Male © Female

Select languages a

Select devices, platforms, and carriers

—— )

SELECT ADDITIONAL AUDIENCE FEATURES RECOMMENDED RANGE

+ Add keywords Audence estmates are unavallable a:

+ Add followers country and demographic ‘evel. Piease
. add additona targeting features to
+ Add interests view estimates.

+ Add tailored audiences
+ Add TV targeting

+ Add behaviors

+ Add event targeting

~ Customize where Promoted Tweets appear.

¥ Users' timelines ¥ Profiles & Tweet Detail Pages ° 1
Promete Tweets into the home Promete Tweets to users when they # F B C C S 0 c la
tmeline of the specific group of vist profiles and tweet deall pages
people that you ae targeting on Twitter.

BLUE SKY

marketing



LinkedIn

* Most Effective network for B2B
e 122 Million U.S. users, 28% of online adults

* Best Uses
» Relationship building

» Reputation development
» New business via social selling

» Ads are available

LINKEDIN CONSIDERED MOST EFFECTIVE FOR B2B LEAD GEN
80% of social media B2B leads come from LinkedIn

in #FBCCSocial
Ed B 273% Q
£ R BLUE SKY

d | o21% marketing



Linkedin Examples

BBVA Compass shared: Following * 4mth él Like ) comment A Share

Experts from BBVA Compass and First Data Corporation are hosting a webinar on cyber
security on Tuesday, May 24th at 12:00PM CDT. Register to attend this webinar here: .3
http://spr.ly/6043BopM39

The Ritz-Carlton Hotel Compa... +
224,724 followers

"| feel strongly that emotional intelligence is a key
ingredient for success. When you lead with heart,
your performance will follow. For The Ritz-Carlton,
the group guest extends far beyond si ...see more

o am

BBVA Compass FirstData
Powernd

Cyber Security: What You
Don’t Know Can Hurt You

Free Webinar » May 24,12:00 pm CDT, 1:00 pm EDT

Prosented by Dv. Braden R Wilkarms, VIVCTO. Security and Fraud Solutions ot First Data Corporation
and Sean Zetmanovits, VP. Treasury Management Officer at BEVA Compass

Like * Comment * o 41 ! s
B, A

BBVA Compass Sandra Lee, a multi-Emmy® and Gracie® award winner, shares lessons learned Keys to Planning a Successful Meeting D
from her own rise to success and tips on living bright and building better businesses. Watch her http://www.ritzcarlton.com/
visit with BBVA Compass small business client, The Shape of Behavior in Houston, TX:

BBVA Compass Small Business Stories - Shape of
Behavior [Episode 1] 215 Likes « 5 Comments

spr.ly - Sandra Lee visits BBVA Compass small business client,
The Shape of Behavior in Houston, TX. Sandra Lee, a multi-

Sponsored by The Ritz-Carlton Hotel Company, L.L.C.

Emmy® and Gracie award-winner, is an internat... & Like D Comment @ Share
il. Organic @
Targeted to: All Followers - Abengoa
6008 12 13 042% A @2 5 A @
e clexs eracions enaagement Home My Network ~ Messaging  Notifications Me

Gained from Sponsoring #FBCCSOCial

» 2 campaigns

+17,175 +62 =1 e +0.38% 2
impressions clicks interactions followers acquired engagement
o BLUE SKY

Like (11) - Comment - Pintotop - 1 monthago mar k e t | n g



Why Ads Work Here

OK, now let's target your audience

Reach the right people by selecting specific targeting criteria like job title, location and more.

Your esti
Target by | the audience below : 0 our est| mated target
audience
400,000,000+ LinkedIn members
@ What location do you want to target? (required)
How do | target the right audience?
include ~ Start typing a country, state, city, or town... See full list
@ Audience expansion: Enabled
@ Deliver beyond the Linkedn feed:
Select specific targeting criteria to zero in on your ideal audience: Enabled
Company name Company industry Company size Job title Job function

Job seniority Member schools Fields of study Degrees Member skills
] 2 B & A
Member groups Member gender Member age Years of experience

i 2 (O] o

v Help my campaign reach new audiences similar to my targeting criteria with Audience Expansion. @

v| (8eTA) Deliver my campaign to my target audience beyond the LinkedIn feed. @

Save audience as template . Saveasnew | Update existing

#FBCCSocial

BLUE SKY
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Pinterest

* Females, Millennials & Some Gen X
» 21% of Online Adults
» 70% Female, Tends Suburban

* Best Practices Fuie ¢
» Use searchable keywords 204%
1 k 9.1 /
)) ] Total
Visuals are key m 44’
» Ads are now available T BTN nots S

12.9% Older millennials

/ ----- and some of Gen X

still pin it.

#FBCCSocial

ol
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Pinterest Examples

©e000 Verizon & 7:27 AM © %} 100% EEm: eeoc0 Verizon 7:28 AM 9 % 100% =
S\ (gl S
Expand &)avs A

One Pot Creamy

How To Determine Her Ring Style:

White Bean and f She's...
Ham, Tortellini S... e
S S0 TP
C'Ella Clayton g IR 5
Looks Good

r‘-““‘w
MOROCCAN

CARROT AND CHICKPEA SALAD
is everything

e c—

Expand
What type of ring suits

her best? This doesn't
need to be a guessi...

d Promoted by
James Allen Rings

Expand

Harvest Quinoa
Salad

7 Picked for you
{ healthy & happy }

"1 Full-Size
BOX

Expand

Treating yourself
doesn't have break
the bank. Say hello...

Promoted by
FabFitFun

& Saved from
; Woodlands Fabrics & Inte

Saved from
plantationhomes.com

Visit

@ You saved to Kitchens
This kitchen with white cabinets and dark granite opens onto
the living room for an open concept floor plan. See more of
this model home in Grand Mission Estates.

#FBCCSocial

BLUE SKY
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Why Ads Work Here

Step3of3

Add more details

Interests

Pick relevant topics to
reach your audience in
their home and category
feeds. Learn more.

Keywords

Add keywords S0 your
Promoted Pin shows up
n s2arch results. If you
don't target any
nterests, keywords help
us surface your Pin in
home and category
feeds. Learn more.

Locations

Languages

Devices

Genders

4 animals
4 architecture
4 an

L4 cars motorcycles

0 selected (Clear all)

Search for keywords relevant to your Pin, and
use the suggested keywords to target your Pin
to more relevant audiences.

Try these searches:
plantation homes homes houston rooms

Import keywords

) AllU.S. locations
Pick specific locations

© Alllanguages
Pick specific languages

© Al devices
Pick specific devices

All genders
Pick specific genders

Test
Plantation Homes In...

View Campaign dates
9/30/2016 - ongoing

Budget  Maximum
$5.00 bid
$0.00

0 interests

0 keywords

All US. locations
All languages

All devices

#FBCCSocial

BLUE SKY

marketing



* Younger Crowd - 34 & Under

» 17% of Online Adults

° B P ° !leIStagram Seniors also aren't big on selfies, it seems,
itions as the photo-centric network has barely
eSt raCtlceS Share any market share in this demo.
» HaSht agS After age 34, . ¥ TR
base and share 7-5%\
. ° ° drop precipitously 27.6%
» Include link in your bio = -
16.7 ?
"""""" 8.8% Total This audience stays
° P = ] N
» Ads are now available 53 (60,3 ) oo s
million another 11.4 million
in 2015 users ages 17

or younger.

65.3

in 2016

#FBCCSocial

ol

BLUE SKY
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Instagram Examples

q #0000 Verizon = 7:39 AM © % 100% - #0000 Verizon & 7:29 AM 9 3} 100% .
9 ' bucketfeet Sponsored v '“) pezones.revueltos
>
ZoZ | fieldingslocal Sponsored v
@ hopdoddy Sponsored v

A
Shop Now
O Q e,
® 41,701 likes

bucketfeet Our best styles back for spring
Stock up quick on these best-selling, limited-edition
Apply Now > styles.

A Q @ O 28
O Qar o Qe

Learn More

fieldingslocal Now #hiring experienced, passionate and > 15,261 views
outgoing Hosts, Baristas, Servers and Expediters! (@)
Apply in person or click to apply online. nore h Q @ @ [an)

#FBCCSocial
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Facebook

* 71% of Online Adults Use Facebook

» Facebook says <1% of your Fans see your posts

* Best Practices
» Use Photos
» Use Video

Facebook
Millions
Share
The largest
percentage
share increase,
to 7.6% in 2016

156.5

million
in 2015

This group sees
a fall off in share

for 2016, to 16.4%

160.9

in 2016

20.5%

It

Still the largest
number of users,
but share is static
in 2016.

#FBCCSocial

ol
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Did you know? Brands love FB.

Share of Number of Video Posts

B Youtube B Facebook [ Others M Vimeo B Instagram
120 000
100 000
80 000
60 000 O—
40 000 7 - OO —C .
20 000
F g - Y I\ F ™
08—_—1}———§f_——ﬁ —3— 2 Q Q Q 45}———{r———8
N N NS ~ N N A NS NS NS
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

2014 2014 2014 2014 2014 2014 2014 2014 2014 2014 2014 2014

E socialbakers

#FBCCSocial
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Facebook Reality

* Facebook is no longer a social
platform for business l;—)')

* <1% of your Facebook Fans see your
posts organically.

* To reach your audience, you have to

advertise.
#FBCCSocial

ol
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Facebook Advertising

* Two Options:

» Boosted Posts
» Ads

* Know your Demographic
* Know your Seasonality

* Monitor Organic Posts for Success

#FBCCSocial

Get familiar with Facebook Ads at N
facebook.com/blueprint Y



Facebook Advertising

B Sienna ion by Johnson [ il Like Page
added 3 new photos.

Sponsored - @

This gorgeous four-bedroom home by Meritage Homes at 2714 Orleans Way

has room for the whole family! And the best part, it's ready now — get
Southwest Airlines

settled in time to enjoy relaxing at one of the water parks in Sienna this .
summer! See more photos here: www.siennaplantation.com/Missouri- = Travel central * Travel SDOnSO red - @
City_home/2714+Orleans+Way Bron Agency

Sponsored - Houston, jsiente la brisa tropical!

Cabo makes a great destination for a Bachelor
Party! Shane and friends had a blast....Great
planning, Jenn! See what clients are saying
about their vacations....
http:/ftravelcentralvacations.com/Page/client-
testimonials

= ' W ' Bachelor Darty
in Cabo!

Costa Rica Cabo San Lucas/Los Cabos Jamacia

espanol.southwest.com espanol.southwest.com espanol.soL

136 Reactions 5 Comments 2 Shares

146 Likes 5 Comments 4 Shares

Like Comment Share
B Franics Americana Revival i Like Page Wi Sugar Land Wine & Food Affair ils Like Page
B Sponsored - @ b Sponsored - @

Stop in and try one of our delicious salads! The Smoked Tenderloin &
Stacked Romaine Salad is served with Pecan Smoked Beef Tenderloin
Medallions and topped by a delectable Blue Cheese Dressing.

Procrastinating on buying your tickets to the Sugar Land Wine & Food Affair
in just 17 days? To remind you of what you'll miss, check out our video recap
of last year's escapades from the VIP Dinner all the way to Bistro Brunch. It
just won't be the same without you there. Get your tickets now:
www.sugarlandwineandfoodaffair.com/events

Click to view even more amazing lunch options:
http://www.frankshouston.com/menus

#FBCCSocial

Lunch Menu | Frank's Americana Revival
Frank's Americana Revival is a River Oaks Houston restaurant with a refined but

yd

FRANKSHOUSTON.COM D 35 Likes 2 Shares

% Melinda LeBlanc Bourgeois and 13 others

53 Reactions 3 C ents 2 Share: - N
eactions omments ares W Like Comment 4 Share

& Lke B Comment A Share W Like P Comment # Share B LU E SKY

marketing



Why Ads Work H

Locations

Languages

Detailed Targeting

Connections

Everyone In this location ~

United States

@ Houston, Texas +25m »

@ Include ¥ | Add locations

@ Drop Pin

Add Bulk Locations...

18 |- 65+~

N v | vore

Enter a language...

INCLUDE people who match at least ONE of the following

Add demographics, interests or behaviors

Suggested Recently Used Browse (7]

»  Demographics
' Interests
' Behaviors

»  More Categorles

Audience Definition

Your audence is
l defined.
Soecific Broad

Audience Detalls:

= Location - Living In:
¢ United States: Houston (+25 mi)
Texas
= Age:
¢ 18-85+
= Placements:

o Facebook Feeds, Facebook Right
Column and Instagram

Potential Reach: 3,000,000 people

Estimated Dally Reach

£ 650- 1,700 people on Facebook
-

0 of 2,000,000
(=) 350 - 920 people on Instagram

— |

0 of 580,000

This is only an estimate. Numbers shown are
based on the average performance of ads
targeted to your selected audienca.

Ad sat duration: 30 days

#FBCCSocial

ol
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Facebook Advertising

: Plantation Homes ifr Like Page
Sponsored - @
Find your spacious new home with easy access to |-10. New homes in Firethorne
from the $390s.

M Performance Audience Placement
. . . 3,916 Results: Website Clicks $0.12 Cost per Result 3.88% Result Rate
3,916
Available New Homes For Sale at Firethorne in Katy, | 16 e cio -

TX | Plantation Homes

56,810 100
Firethorne is a 1,400 acre master planned community that combines the vibrancy... People Raached MWM’J\ o
$484.20

WWW.PLANTATIONHOMES.COM | BY PLANTATION HOMES Learn More Amount Spent 0
Jun 28 Jul 12 Jul 26 Aug 9 Aug 23 Sep 6 Sep 20 Oct 4 Oct 18 Nov 1
$0.20
e WAVWM

500 Likes 6 Comments 16 Shares $0.10
$0.00

il Like W Comment # Share

This Ad v Create Similar Ad Columns: Engagement v Breakdown v Export | v

Ad Name i People ... Post Lik... Post Co... Post Sh... Link Cli... Page Li...

«© Firethorne - Kitchen 3425 550 8 186 3916 44
Plantation — Website Clicks (Transitioning Out)

Results from 1 Ad 3,425 550 8 16 3,916 44

People Total Total Total Total Total

#FBCCSocial

BLUE SKY
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Q&A

If you want a copy of this
presentation, please email me

or hand me your card.

Kate@BlueSkyMkt.com

Il @kwiggi1
katewnilsen

. Kate Nilsen #FBCCSocial
= ol

BLUE SKY

marketing




