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Social Media Mash-up
How to Leverage the Big 5



Where to Build
Your Community

You Can’t Be Everywhere at Once



7 in 10 Americans
‘ial media
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http://www.pewinternet.org/fact-sheet/social-media/



Social Search Drives Traffic

Referral Traffic - Google or Facebook?
Distribution of referral traffic sources, by article topic
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Where Is Everyone?
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Before You Jump In

 Are your customers there?

* Do you have the time?

* Does your message fit the platform?
* Do you have a monitoring plan?




Gather Customer Insights

G I Q | t L} Q_  Searchreports and help Demographics: Overview & B savE 4 EXPORT < SHARE f% INTELLIGENCE
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Content Creation

Plan for Organic Success to Kill it with Ads



Editorial Calendar

* Plan quarterly or monthly

* Consider seasonality of your business

* Plan ahead for important dates or themes

* Do you have partners you can leverage to share?
* Mix media & messages




Pro Tips

_ _ " . P | SPONSORED POST
» Mobile is NOW B s | &) Lteer, | onyoueon |
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Tools We Love

« Scheduling your content

* Free - Feedly, Buffer
« Paid — CoSchedule, Meet Edgar

 Grammarly
 Browser extensions
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Paid & Organic
Socidl

Where to pay & how to play



“We are all unpaid
workers toiling in the
data mines of

&NOOK
“ "(‘,“sv »..

- HuffPost editor-in-chief Lydia Polgreen



Targeting is Crucial

* Know your prospect
demographics

 Know their interests &
behaviors

* Know how your
prospect uses each
channel
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Danielle Licarione Hickey, Emily Lamport and 2 others like Moffitt Oaks Weddings

and Events. sted App
| Moffitt Oaks Weddings and Events ik LikePage  Martini
Sponsored - @
Enjoy your engagement! Let our professional coordinators take the stress
out of planning your wedding. Our all-inclusive wedding venue has atched up with fun new peop|e for

everything you need under one roof! in Bost toniaht!
— In BOSton toni !

MARTINI
Engaged and Stressed? | Download All-Inclusive

Package Here!

Authentic rustic barn, lakeside ceremony, cantina, garden and manor ceremony
sites on 47 stunning acres just outside Houston for the perfect relaxed,...

Learn More Install Now

MOFFITTOAKS.COM
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e Like #8 Comment A Share £ Buffer
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Facebook Q

* Ads are a must — no longer free traffic
* Play WITH the algorithm, not against it
* Track more than the shiny metrics

* Use that pixel!

* Think past the click — is your website mobile
friendly?

BLUE SKY

marketin



Instagram Q

@ oxv e >+ Hashtags & Followers
‘ still (kind of) matter

* |s your

IVLZILS ') photography/video
e L Insta-worthy?

""""""""""" * How does your industry
and prospect compare?
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Pinterest

* Descriptions & Followers still
(kind of) matter

* Is your pin visually appealin
& l)J/sequl)? i 2
* Link to your site in your pins!

* Think about the long game -
ads do great for residual
traffic




Linkedin

00

* Great recruitment tool

.+ Consider the lifetime
value of your customer
« Rapidly improving the
| channel

O . Better for networking
than ads




Twitter

 Declining usage

* Limited use cases for
success

licaniiollow you there 100§
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Contact Information

kate@blueskymkt.com &

Kate Nilsen
713.338.2282
Linkedln @katelwiggins




